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El Financiero International (09/14/92) cited financial analysts as saying that Grupo Herdez is
expected to expand its share of the domestic canned foods market via cooperative ventures with
farmers. At present, Herdez controls 32% of the market. For the first half of the year, Herdez sales
were up 12.3% compared to the same period in 1991. (Source: El Financiero International, 09/14/92)
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